


Source: U.S. FDA, Apr. 22, 2025; FDA/CBA announcement, July 22, 2025. The current federal transition is voluntary; future
mandates are a regulatory risk, not an existing federal requirement.



Source: RTI International/NCA, July 2026. Products containing one or more of six certified FD&C colorants represented $57.8B, or 7.1%, of 2025 U.S. food and beverage dollar sales.
Inbound-interest claims: DyeConverter internal CRM, Aug. 2026; logos do not imply contracts or endorsements.





Even well-funded reformulation efforts can miss launch targets.
Mars spent millions to reformulate M&Ms with natural colors and still
shipped without blue and brown colors.







our s
earch

methodology

DyeConverter™
evaluates candidate
replacements against
manufacturing
conditions such as
pH, heat, UV/light
exposure, and dosage - 
not color or price alone.



Based on early DyeConverter use cases. Reformulation timelines have been reduced from 6-18 months to approximately 3-6
weeks. For one legacy brand, this represents an estimated $16.6 million in avoided sales-at-risk, based on $360,000 per
week. See Slide 6.



Source: Walmart Inc., Oct. 1, 2025. Walmart plans to remove 11 synthetic dyes and 30 additional ingredients from U.S. private-brand foods by Jan. 2027.







We will own the earliest intelligence on
clean label reformulation.







Source: DyeConverter management plan, Aug. 2026. Proposed use of proceeds and 18-month runway are
estimates and may change with hiring, infrastructure and commercial timing.

This pre-seed round funds
infrastructure, commercial traction,
and the compliance IP foundation
needed to scale.





Sources + methodology
External evidence and internal disclosures supporting the investor deck.
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01FDA color initiative
 

RTI International / NCA
 

The Wall Street Journal
 

Circana New Product Pacesetters
 

Walmart corporate announcement
 

Pilot and use-case estimates
DyeConverter management analysis, Aug. 2026. Preliminary and unaudited. $16.6M is modeled
potential sales protected, not realized savings. Slide 9.

Inbound interest and traction
 

Product and dashboard visuals
 

ARR and use-of-proceeds targets
 

May20,2026.Median first-year sales of$19M; $360K per week is a rounded benchmark
calculation ($19M / 52). Slides 6 and 9.
circana.com/post/2025-new-product-pacesetters-redefining-innovation-and-consumer-impact-in-cpg

Jesse Newman,'Mars Is Spending Millions to Give M&M's a MAHA Makeover,' 2026. Blue and
brown omitted from the initial non-FD&C version. Slide 5.
wsj.com/business/mars-is-spending-millions-to-give-m-ms-a-maha-makeover-2fa1bb88

HHS/FDA,Apr. 22, 2025.Federal initiative and requested timeline for petroleum-based certified
colors. Slides 2 and 4.
fda.gov/news-events/press-announcements/hhs-fda-phase-out-petroleum-based-synthetic-dyes-nations-food-supply

Oct. 1, 2025. Removalof 11syntheticdyesand 30 additional ingredients from U.S. private-brand
foods by Jan. 2027. Slide 10.
corporate.walmart.com/news/2025/10/01/walmart-u-s-moves-to-eliminate-synthetic-dyes-across-all-private-brand-food-
products

RecoloringtheU.S. FoodIndustry's Future, July 2026. $57.8B exposure, 7.1% share, reformulation
cost and transition complexity. Slides 3, 4 and 6.
candyusa.com/policy-advocacy/natural-colors/

Illustrativeinterfaces.Sample outputs anddashboard metrics are not audited historical customer
results. Third-party marks are shown for market context only. Slides 8 and 13.

DyeConverter internalCRM and datainventory, Aug. 2026. Company marks denote conversations
or ecosystem relationships, not contracts, customers or endorsements. Slides 3 and 15.

DyeConvertermanagementmodel,Aug.2026. Illustrative targets, not historical results or third-party
forecasts. Runway and allocation may change. Slides 14 and 16.
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